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RSM Poland are a unique 
accountancy office, tax advisory 
office and auditing company. RSM 
consists of professional advisors and 
reliable business partners who provide 
services of the highest quality in 
auditing, accountancy outsourcing, 
payroll and reporting, tax and 
legal advisory and also transaction 
advisory and M&A. 

Who are your clients?
Our core client base ranges from growth-focused 
entrepreneurial businesses through to leading 
multinational organisations across many sectors, 
operating both nationally and internationally.

Name: Bartosz MIŁASZEWSKI, 
Managing Partner
Company: RSM Poland KZWS
Email: 
bartosz.milaszewski@rsmi.pl 
Web: http://www.rsmi.pl/en/ 
Address: ul. Miła 2, 00-180 
Warsaw, Poland
Telephone: +48 22 560 06 66

What makes you unique?
Our company is shaped by our clients so their 
requirements always take priority. It is our clients 
who decide about the range of available services, 
which allows them opportunities for development and 
growth at every stage of their business.

What’s the biggest challenge facing you at present?
We will be adopting ‘RSM’ as our global brand name 
across all member firms worldwide. These changes 
will be effective from 26 October 2015, when all RSM 
member firms will adopt the unified global brand 
name as well as, “the power of being understood” 
brand positioning, and a new logo. 
What’s the objective of your business?

Our main objective is to be the advisor of choice to 
entrepreneurial, growth-focused organisations. We 
strive to provide our clients with the highest level of 
service, a trusted relationship and ideas and insight 
that really adds value to their businesses.

What’s your company’s biggest challenge?
Our clients are becoming ever more global. Leaders 
and decision-makers of entrepreneurial, growing 
organisations need advisors that really understand 
and care about their business and its drivers, both 
locally and globally. We need to assure them that 
we will have their business interests at heart – no 
matter what services are required or where they 
are needed. These values are an integral part of 
the network’s new global positioning: “The power of 
being understood”.

Name: Rob DeDominicis, 
Chief Executive Officer, 
GBST Wealth Management
Company: GBST
Email: 
robert.dedominicis@gbst.com
Web Address: http://gbst.com/
Address: 8th Floor, Linen Court, 
10 East Road, London N1 6AD, 
United Kingdom
Telephone: +44 20 7613 8800

GBST is a leading provider of 
software and services to the global 
financial services industry. As one of 
company’s main business divisions, 
GBST Wealth Management has more 
than 30 years’ experience delivering 
innovative and reliable funds 
administration and registry software 
to the Australian and UK wealth 
management industries.

Who are your clients?
GBST Wealth Management provides technology 
solutions to major platforms and pensions providers 
and administrators.

What makes you unique?
The configurability and inter-connectedness of 
GBST’s Composer® solution is one of our key 
competitive advantages. It gives clients enormous 
flexibility to shape the technology to their specific 
needs and add further features over time.  

We believe our continued investment in product 
development makes us unique in the marketplace 
with more than 10% of revenue invested in 
research and development expenditure during 
the last financial year. Our significant investment 
in technology ensures that our products are 

competitive, flexible and scalable to support ever-
increasing demands for new capabilities. 

What’s your biggest challenge facing you at present?
The last year has seen unprecedented legislative 
change in the UK retirement market which has 
come at a time where clients are also demanding 
new functionality, especially around mobile access. 
However, GBST has a proven track record to maintain 
the Composer® platform with market changes and 
innovate with new capability at the same time. We are 
committed to maintaining our position at the forefront 
of functional and technology innovation and have a 
comprehensive 18 month development road map.

What’s the aim for your business?
Our aim is to continue to deliver next generation 
technologies that inspire our clients to create 
sustainable competitive advantage through new 
products and services. 

What’s your company’s biggest challenge?
We operate in highly competitive markets across the 
globe and maintaining our market leading position 
while driving growth requires significant ongoing 
technology investment.  

Last year we invested in the establishment of a 
technology development centre in Ho Chi Minh City 
which now employs more than 140 skilled staff. 
The centre is making a valuable contribution to our 
ongoing product development ensuring we continue 
to deliver next generation technology software and 
services to support ever-increasing demands for 
new capabilities.
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